The Communication Process
Definitions

The message:

The content of a communication, or the ideas and thoughts that we express to others.  Generally, the message is verbal (oral or in writing) and may includes nonverbal communication.

The source:


The person who formulates the message.  His/her communication competence may impact his/her ability to accurately relay the intended message.

Field of experience: 

Includes the cultural background, life experiences, and the resulting attitudes, beliefs, and perceptual screens through which the “sender” conveys a message.  The “receiver” may/will have a different field of experience.

Communication competence:


The sensitivity, knowledge and skills required to send and receive messages that are both accurate and appropriate for the situation.

Encoding/decoding:


The physical process of transforming thoughts and ideas into verbal and non verbal messages.  In contract, decoding is the physical process of transforming incoming messages into thoughts and ideas.

The channel:


The medium or media through which a sender communicates a message.

The receiver:


The person to whom a message is intentionally or unintentionally sent by a source.

Feedback:


The response that a receiver makes to a message.  May be verbal/nonverbal, intentional or unintentional.

Shared meaning/reality:

The degree of mutual understanding that results whenever a receiver interprets a message exactly the way a sender intended.

The effect:


The outcome that results when two or more people communicate with one another.

Noise:


Any form of interference that takes place during the communication process.

The relationship:


The nature of the relationship between/among the sender and receiver(s) impacts any message that is exchanged.
The context/situation:


Context includes the parts of a written or spoken statement that precede and follow a given word or passage that can influence its meaning or effect.  Situation includes the physical environment in which a given interaction takes place as well as the circumstances that surround the particular message exchange.
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